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Perm solves best – multiplicity of global and local approaches key to prevent both co-option and ceding the political, alt alone will fail

Hess, ‘9 (David, Professor of Sociology at Vanderbilt University and renowned author, “Localist Movements in a Global Economy”, http://mitpress.mit.edu/books/chapters/0262512327chap1.pdf, JD)

Of course, the opening of a political opportunity is accompanied by some political risk. The growth of localist politics could siphon energy away from the liberal and socialist projects of achieving government policy reform at a national and international level, thereby contributing to the closure of political opportunities at those levels. In other words, localism can play into the neoliberal politics of devolution and privatization. However, it is also possible that participation in localist politics may open the door to a new appreciation of the importance of government policy reform as a strategy for dismantling the corporatocracy. The risk that localism siphons political energy away from government-oriented mobilizations at national and international levels versus the possibility that it mobilizes relatively nonpolitical people to become politically active can be examined empirically and should not be prejudged in a dismissive analysis. What I can say from attending localist meetings and conferences is that there is a conﬂuence between the narrow goal of protecting locally owned businesses and place-based communities from corporate predation and the broader goal of building a more just and equitable global economy. If the ﬁrst strategy of localism is to develop an alternative global economy that is based on locally owned, independent, values-based businesses rather than global corporations, the strategy can be, and sometimes is, connected with social and environmental responsibility activism oriented toward global corporations. Judy Wicks writes: “I see now that there are two fronts in the movement for responsible business. One front is trying to reform large corporations; the other front is working to create an alternative to corporative globalization that will build economic power in our communities through local business ownership.” (2004: 27) Here, there is a potential to reformulate politics in a way that does not cede to the political right the deep concern that citizens across the political ﬁeld have with place-based communities, local democracy, and local economies. For some people, afﬁliation with localist organizations translates into broader political action: to stop a local big-box development project, to engage in shareholder activism and other corporate reform projects, to 62 Chapter 1 support political candidates who favor a range of socially and environmentally oriented regulatory interventions in the economy, to attend an anti-globalization protest rally. The call to “buy local” may be the hook that brings in the local independent business owner, but once owners have joined an independent business association they may discover that they are not just small businesses but stewards of their communities with a variety of social, economic, environmental, and political beneﬁts to offer the customers and citizens of a region. In this sense, it would be simplistic to dismiss localism as a reactionary movement of the petite bourgeoisie or of green, middle-class suburbanites who are just trying to save their own skins when confronted with the ﬂood tides of the global economy and ecological collapse. That would be too resolutely economistic, too encompassed by the logic of self-interested class politics, and too tinted by the lenses of New Deal liberalism. Although it is important to keep such criticisms in mind to identify challenges and pitfalls, localists are also concerned with building alternative economic institutions that are dedicated to policies that could transition the world’s economy away from a collapse scenario, corporate greed, and a planet of slums. In the words of Seventh Generation CEO Jeffrey Hollender, the localist movement draws attention to “what matters most”; it encourages businesses not to let economic proﬁtability trump social and environmental goals. In the words of an invitation to small-business owners issued by another founder of BALLE, Laury Hammel: “Over the next thirty years . . . entrepreneurs like you can help transform the world of commerce so that human values lead business growth, not only the drive for higher proﬁts. We invite you to join thousands of others in this mission to grow local value and build a just and sustainable world.” (Hammel and Denhart 2007: 160–161) 31 
